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QUAKER

12t + 15" Floor Transformation

Redesign Project




Assignment

« Contemporize Quaker office areas (floors 12 and 15) with a unified
‘masterbrand’ feel while celebrating Quaker’s heritage.

 Tone should be warm, inspirational and celebratory
« Showcase products and potentially employees in a modern way
* Finalize with ribbon cutting in March 2013
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CONCEPT ONE
es a warm and rjch

This first concept featur
tone for our warm and rich product. In a nod

® o Quaker’s heritage, it includes elements

»  with an industrial inspiration, bringing to
mind the mills where our products have been
™ made for over 130 years. But while alluding to
& Quaker’s industrial side, this look maintains a
"> modern feel to <how how Quaker has
innovated, grown, and stayed relevant

throughout its existence.
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Mood Board
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Original Sketches
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QURKER

The Space




Before: Elevator Lobby
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Elevator Lobby
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Before: Common Area
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After: Common Area
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Before: Kitchenette

®themarketingarm




After: Kitchenetie
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Before: B-storm Room
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After: B-Storm Room
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QURKER

The Art




Feature Wall Sketch (Elevator Lobby)

Daniel Burnham
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Actual Feature Wadll
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The Big Reveal
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